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| Macro environment

The global economy improved
despite geopolitical uncertainty.
New technology, new customer
behaviours and new regulatory
requirements affect the bank’s
operationsin a tangible way.

8 Strategy and
business plan

SEB’s strategy focuses on creat-
ing a leading customer experi-
ence, maintaining resilience and
flexibility as well as growing
within areas of strength —allin
order to create value for all stake-
holders. The bank’s business plan
therefore contains a clear growth
and transformation agenda. sal s

14 Customers

Given the positive economic
development in SEB’s home
markets, customers were gener-
ally more active. The bank’s new
offers, including sustainable
products, and service offering
were appreciated and utilised

to ahigh degree.

2 2 SEBin
society

SEBis anintegrated part of
society and supportsinnova-
tion, entrepreneurship and
socialinclusion. The bank is
working with its customers to
contribute to the UN global
sustainable development goals.
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Income statemen'
and balance sheet

5 1 The yearin
figures

Operating profit before items
affecting comparability increased
by 12 per cent. Operating profit
including items affecting compa-
rability increased by 40 per cent.
The Board proposes a dividend of
SEK 5.75 per share.

2017 in brief

Important events

Large corporate customers refinanced their debt
in the attractive markets and were less inclined to

demand traditional financing.

Financial institutions searched for high-yielding

and more risky investments in the low interest

market environment.

Private customers increasingly took advantage

of SEB's mobile offerings and new functionality was

added throughout the year.

Johan Torgeby assumed the role of SEB's

President and CEO.

SEB’s offices in Arenastaden were inaugurated
—new premises for more than 4,500 employees at

around 20 per cent lower cost.

For the second year in a row, SEB qualified for
inclusion in the Dow Jones Sustainability Index.

SEB signed an agreement to sell SEB Pension

to Danske Bank for a total of DKK &.5bn.

Key figures

2017 2016
Operatingincome, SEK m 45,609 43,251
Operating profit before items
affecting comparability, SEK m 22,702 20,296
Operating profit, SEK m 20,806 14,867
Return on equity excluding items
affecting profitability, per cent 12.7 1.3
Return on equity, per cent 1.5 7.8
Cost/income ratio 0.48 0.50
Earnings per share, SEK 7.49 4.88
Proposed dividend, SEK 575 5.50
Common Equity Tier 1 capital ratio, per cent 19.4 18.8
Leverage ratio, per cent 52 51
Liquidity Coverage Ratio (LCR), per cent 145 168




With our vision and strategy. ..

Our
purpose

We believe that entrepre-
neurial minds and innova-
tive companies arekey to
creating a better world.
We are here to enable
them to achieve their
aspirations and succeed
through good times and
bad.
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Our
vision

Deliver world-class
service to our customers.

Our strategic
priorities

e Leading customer

experience

» Maintaining resilience
and flexibility

e Growing in areas of
strength.

.via our business model. ..

Our sustainability
aim

Be arole modelin
sustainability within
the financial industry.

Requirements and expectations from customers, shareholders,
employees and society at large are met via various channels.
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international sites

personal service by phone

.. .We serve our customers.

Large
corporations

SEB’s corporate custom-
ersin the Nordic region
are among the largestin
their respective indus-
tries. In Germany and the
UK they range from large
mid-corporates to large
multinationals.

Financial
institutions

SEB’s institutional clients
operate bothin the
Nordic countries and
internationally.

Small and
medium-sized
companies

In all, SEB serves approxi-
mately 400,000 small
and medium-sized
companies in Sweden
and the Baltic countries.
Of these, some 274,000
are home bank custom-
ers.

branch offices in Sweden and the Baltic countries
Swish payments per private customer per year

Swish payments per corporate customer per year

client executives for large corporates and financial institutions

Private
individuals

SEB has approximately

4 million private individu-
als among its customers

in Sweden and the Baltic

countries. Of these some
1.4 million are home bank
customers.



Creating value for our stakeholders

Our financial targets Our profit development 1990-2017 " SEK bn
Outcome Outcome
20171  2016%)
Dividend payout ratio at 40 per cent or 70%2  75%
more of earnings per share
Common Equity Tier 1 capital ratio of 19.4%3)  18.8%
around 150 basis points over requirement 1) Excludingitems
affecting
comparability.
Return on equity competitive withpeers ~ 12.7%%  11.3% 2) Compound Annual
Growth Rate (CAGR).
1) Outcome excludesitems affecting comparability. See p. 31.
2) Outcomeincl.items affecting comparability: 77%. 1990 1995 2000 2005 2010 2017
3) Regulatory requirement at year-end 2017:17.2%. = |ncome == Expenses == Operating profit
4) Outcomeincl.items affecting comparability: 11.5%.
Total financial value created by SEB
14 69 83 12.0 19 16.5
2016 _ - SEK 57.0bn . Interest pald tocustomers
Dividends paid to shareholders
Il Salaries, pensions and benefits
1.5 12.5 16.6 toemployees

20 70 86

| ]
| ]

Payments to suppliers
Taxes and social charges
Regulatory fees

Our customers

2 ) \7) O O large corporations
70 O financial institutions

400,000
4 MILlION prvate ndviduats

small- and medium-
sized companies

SEB - the leading Nordic corporate bank
Share of income 2017, %

SEB

Nordic
peers?
0 20 40 60

80 100

B Large corporates and institutions
B Assetmanagement

Lifeinsurance (unit-linked)
B Retail banking

1) Income breakdown for Swedbank, SHB, Nordea,
Danske Bank and DNB. Business units only (indicative).



i Our commltment to create value for our customers is based ona
' ltradltron of_ entrepreneurshlp, |nternat|onal outlook and long term ol

R SEB plays an act|ve part in the development of the
~in WhICh the bank is operat1ng pnmarlly by bu1ld|ng _' _
: "customer relationships. In Sweden‘and the Baltl .
Lwe offer financial advicerand a wide range of flna
-services. In Denmark Flnland Norway German |

. United Kingdom, our operatlons have a strongf 'cﬁ(s A
'on a full-service offerlng to corporate apdsns ph e i
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President’s statement

Step by step we are delivering
on our long-term strategy

In SEB, we take great pride in knowing our customers well and
creating long-term value based on a tradition of entrepre-
neurship and long-term perspective. To us this goes hand in
hand with our target to be a role modelin sustainability within
the financial industry. We aspire to be the leading Nordic bank
for corporations and institutions and the top universal bank in
Sweden and the Baltic countries.

More positive business sentiment

In 2017, we could see that business sentiment gradually grew
more positive. Spurred by more jobs, higher asset prices and
higher investment levels as well asincreased trade, the world
economy geared up despite heightened geopolitical uncertainty.
However, large globalimbalances remain and central banks
have a difficult balancing act to return to a more conventional
monetary policy going forward.

High customer activity

Most SEB customer segments increased their activity levels.
Large corporate clients benefited from favourable financing
conditions. IPO and M&A activity picked up and debt capital
markets saw high activity, albeit demand for traditional bank
financing was low. Financialinstitution customers face anincre-
asingly complex regulatory environment and we were able to
support them through our broad custody offering including
also administrative and back-office services. SME customers
in Sweden and the Baltic countries increased their demand for
lending. The Swedish housing market saw some healthy signs
of stabilisation. Private customers continued to increase their
interaction with us —in the branch offices, through remote
advisory and mobile services and in our 24/7 contact centre.

We are delivering on the business

plan and the long-term strategy

SEB'’s long-term priorities — delivering a leading customer ex-
perience, maintaining resilience and flexibility and growing in
areas of strength — form the basis for our three-year business
plan. Two years into the plan we are speeding up the transfor-
mation. We have increasingly focused on areas where we
have scale as well as on simplifying processes and building

g
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.. In SEB we know our
customers well and we are
creating long-term value.”

data analytics capabilities so that we can increase customer
convenience. This also involves changing ways of working
with more collaboration across SEB with a holistic advisory
approach towards our customers. We strive for agile devel-
opment, teaming up product, IT, user experience and other
specialists to deploy many small launches that are contin-
uously calibrated with customers.

As we are during 2018 closing the first phase of our long-term
vision of world class service, we are now focusing on setting the
roadmap for the next phase. We maintain our financial targets
and the bank has a solid capital position as well as capital
generation which, in the light of the proposed new Basel lll
standards for credit risk, continue to be of prime focus.

The prerequisites for banks are quite different today com-
pared with ten years ago. However, the importance of having
deeply committed employees working together, eager to learn
and develop, never changes.

I would like to take this opportunity to thank all our clients
that choose to work with us and our employees. The whole
team is deeply committed to delivering world-class servicein
everything we do so that we can be the preferred choice over
the long termin the eyes of our customers.

Stockholm, February 2018
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/ Johan Torgeby

President and Chief Executive Officer

SEB Annual Review 2017
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Macro
- environment

New technologies, new customer
regulations are macro trends that ai
in a tangible way. The global econom:
development, despite growing geopa

ehaviours and new
t banks’ operations
inues its strong
cal uncertainty.




Strategy

trong economic development
but geopolitical uncertainty

The global economy continued its strong develop-
mentin 2017, while interest rates remained low.
Geopolitical uncertainty increased whereas the
financial markets continued to develop positively.
From a global perspective, the eurozone is getting
back onits feet and a general recovery has also been
noted in China, Japan, the USA and emerging markets.
The Nordic economies are showing a broad upswing.
In Sweden growth was strong while at the same time
the risks in the real estate market increasingly came
into focus.

As for the more long-term development trends,
extreme weather events put the issue of climate
change into greater focus. The target of limiting

Digitalisation redrawing the map

For the past few years, new technol-
ogy, new actors as well as changing
regulations and customer behaviours
are redrawing the map regarding who
can offer bank services as well as what
services banks can offer and how.
Owing to the rapid development,
mature universal banks are encoun-
tering competition from fintech com-
panies, which often develop solutions
for specific financial services. They
are agile at putting together user-
friendly services, but their disadvan-
tageis that they cannot offer the trust,
convenience and comprehensive solu-
tions provided by full-service banks.
The development is shifting so that
banks, with their large customer
bases, cooperate or enter into part-
nerships with new actorsin an effort

SEB Annual Review 2017

tojointly create services, develop the
offerings and improve the customer
experience.

By understanding and monitoring
customer behaviour banks are provid-
ing personalised offers atanincreasing
rate.

Blockchain technology and Artificial
intelligence (Al) are developing rapidly
and are expected to have a major
impact also on banks. Blockchain tech-
nology enables transactions to be veri-
fied and processed inreal-time. Al, as
virtual agents, is already being used
by banks for customer service. Digitali-
sationis also creating opportunities
to enhance productivity in the banking
sector by automating internal pro-
cesses and reducing administrative
work.

the global temperature rise to 2 degrees Celsius
appears to be increasingly more difficult to reach.

Geopolitical tensions, global imbalances and the
large migration tides in recent years are factors that
significantly affect the macro environment. Since
2007 global indebtedness has increased by more
than 40 percentage points to around 260 per cent
of global GDP. In parallel, most Western countries
are struggling with a growing demographic challenge
posed by disproportionate population pyramids.
Thisis resulting in a greater dependency burden for
the actively working and in straining social security
systems.

New rules for consumer
protection and transparency

New regulations continue to be implemented
for the financial sector, requiring extensive
adaptation of processes, routines and system
support. The volume of new regulations is
beginning to subside but much work remains
inimplementing current regulation changes.

The Markets in Financial Instruments Direc-
tive (MIFID ) took effect at the beginning of
2018, aiming at increasing consumer protec-
tion and transparency in all types of invest-
ment products. The Payment Services Direc-
tive (PSD2) comes into force in 2018, and
requires banks to open up their transaction
information, thereby creating the opportunity
for third-party actors to for instance initiate
payments. Thisis commonly referred to as
Open Banking. In addition, the EU’s new Gen-
eral Data Protection Regulation (GDPR) takes
effectin May 2018, laying out new rules for
how companiesin all sectors are to process
personal data.

Two important accounting standards, took
effecton1January 2018 — IFRS 9 Financial
Instruments, and IFRS 15 Revenue from Con-
tracts with Customers. Both set standards for
better information about companies’ income
and profitability.

In 2017 the European Commission began
work on a project aimed at ensuring that
financial regulators incorporate sustainability
aspectsinto their supervision.



Strategy

SEB creates value

Customer centricity, long-term perspectives and financial strength form
the foundation for meeting the expectations of customers, employees and society
at large. Ultimately, this creates value for the shareholders.

Meeting stakeholders’ expectations

B Customers

1.7 million corporate

and private customers

The customers’ needs are at the core
of the bank’s business. Customers’
high expectations on service and
quality advice as well as sustainable
solutions drive the bank’s business
development and offerings.

Shareholders

269,000 shareholders
The capital provided by SEB’s share-

holdersis a prerequisite for conducting

the bank’s business. The shareholders
expect a competitive and sustainable
return on their capital. Many of the
major owners have a long-term pers-
pective on their engagement in the
bank.

B Employees

15,000 employees

SEB’s employees build and deepen
customer relationships. Their
commitment, skills and continuous
learning are key success factors
for the bank’s business and future
development.

Society

Society at large

Banks play anintegralrole in society
and are vital for creating economic
growth and social value. With this
comes an expectation that the bank
takes great responsibility for how it
acts, to enable society to continue to
developin a sustainable way.

via SEB’s management of its business
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Strategy

Long-term strategy

SEB’s strategy is built on developing deep
customer relationships with a long-term
perspective.

» Seep. 9.

Service

Customer-oriented offering

Proactive quality advice and a holistic offering
are provided at the customers’ convenience,
based on customer insights.

» Seep. 16—21.

IT

Secure and functional IT

The IT structure promotes stability in the daily
operation and agile development of products
and services. » Seep. 35 andp. 7 in the
Sustainability Overview.

SEB Annual Review 2017



Value creation based on trust

Banks play a fundamental role in society by acting as aninterme-
diary providing, and advising on, a wide range of financing and
savings solutions, risk management and payment services for all
types of customers. SEB’s operationsimpact — and isimpacted by
—customers, shareholders, employees and society. Without their
trust, the bank cannot function. This is why the bank adaptsto a
changing environment, acts in accordance with regulations and

creates both social

0

Strategy

expectations, and strives to provide services that are insightful,
transparent and accessible on customers’ terms.

In addition, high ethical standards are being upheld internally in
order to maintain the stakeholders’ trust. SEB’s Code of Conduct,
internal rules and procedures are in place, supported by a culture
based on openness, business acumen and SEB’s core values.

»» Read more about the Code of Conduct on p. 28 and on sebgroup.com

and financial value

S
®’> B For customers Total distribution of financial
Q value SEK 58.2bn for 2017
® By providing proactive advice and a
wide range of convenient services,
SEB supportsits customers’ long- Interest paid
term aspirations and adds value in to customers
% all phases of life of individuals and SEK 16.6bn
c development stages of companies
(g._ and institutions. »» Seep. 16—21.
=
(]
>
S For shareholders
Dividends and potentialincreasesin
market value over time contribute
to shareholders’ financial security
and enable new investments. SEB’s Dividends
competitivenessisincreased and paid to
long-termrisks are reduced through shareholders
the integration of environmental, SEK 12.5bn
o (;& social and governance aspects.
R W Seep. 29
B Foremployees Salaries,
Resilience The employees take partin, and value, pensions and
. . the opportunities for learning and further benefits to
F_man_c'al Strength o development that are integrated in SEB’s employees
Flngng!al strength givestheresilienceand business. Employees also participate in SEK 11.5bn
flexibility required to serve customers over the many partnerships that SEB supports
the long term. » Seep. 31 to help communities develop and prosper.
»» Seep. 26.
Governance Payments
. to suppliers
Solid corporate governance
Corporate governance is based on clear B Forsociety at large SEK 8.6bn
e el respop5|b|l|ty, AN SEB intermediates financial solutions,
oped structure for internal control and ) )
owner involvement. p.rowdes-payment servicesand manages
risks, which together promote economic Taxes and
. growth and prosperity. SEB pays taxes social fees
Risk and fees according to local rules where SEK 7.0bn

Sound risk culture

To meet customers’ needs SEB assumes
and manages risks. SEB knows its custo-
mers well and risks are mitigated by
prudence, risk awareness and expertise
throughout the organisation. » See p. 34.

SEB Annual Review 2017

it operates. SEB takes responsibility as
a provider of financing and as an asset
manager and works proactively with
environmental, social and governance
issues. M» Seep. 22.

Regulatory fees
SEK 2.0bn



Worl_d-class
service

SEB’s long-term vision, to deliver world-class“
service to our customers, reflects a future in
{\%\ich customer orientation, simplicity and
accessibility increase in importance.




Long-term

strategic priorities

Founded in the service of enterprise more than

160 years ago, SEB has through the years played

an active partin societal developmentin the
markets in which it operates. Building on this
entrepreneurial heritage, itis the bank’s ambi-
tion to be the undisputed leading Nordic corpo-
rate and institutional bank, as well as the top

universal bank in Sweden and the Baltic coun-
tries. Itis also the bank’s ambition to be arole
modelin sustainability within the financial
industry. The long-term strategic priorities
and the three-year business plan, outlined on
the next page, define the way forward.

SEB’s strategic priorities

Strategy

Selectindicators

Leading
customer
experience

Develop long-term relations in which custom-
ers have confidence in SEB and feel that the
services and advice offered are insightful
about their needs, are accessible on their
terms and that SEB shares knowledge and
acts proactively in their bestinterest.

Customers’ willingness
torecommend SEB
P Seep. 12

Swedish Quality Index
P> Seep. 12

Resilience
and
flexibility

Maintain resilience and flexibility in order to
adapt operations to the prevailing market
conditions. Resilience is based upon capital
and liquidity strength. Cost efficiency
promotes profitability and provides room
for new investments.

Board’s financial targets
P Seep. 12

Liquidity coverage ratio
»» Seep. 35

Growth
in areas of
strength

Focus on profitable organic growth in areas
of strength: universal banking in Sweden and
the Baltic countries and corporate banking in
home markets outside Sweden.

Business plan
»» Seep. 10

A strategy for all stakeholders

The strategic priorities and the business plan,
which includes the sustainability success
factors, reflect the bank’s material matters.
These material matters are in line with the
expectations of SEB’s stakeholders. The opera-
tions are carried out based on a foundation of
sound risk management, financial strength,
business ethics and conduct, data protection
and people management. Each year, the mate-

SEB Annual Review 2017

rial matters are assessed to ensure that the
priorities remain relevant and to identify poten-
tial emerging issues. The evaluationis based on
internal and external stakeholder perspectives
from economic, environmental and social view-
points. From the stakeholder dialogues, the
bank draws conclusions on how to prioritise and
integrate the material mattersinto the business
plan.

»» Read more about the
materiality process and

stakeholder engagement in
the Sustainability Overview.



Strategy

Since 1January 2016:

Assets under management (net inflow

and value) increased by SEK
Growthin corporate credits, SEK

New large corporate customers

Since 1January 2016:

Increase in loans reclassified
in accordance with SEB’s
green framework, SEK

13 billion

SEB’s green bonds, underwritten
globally, increased by SEK

10 billion

10

Current
business plan

SEB’s long-term strategic priorities form the basis for
the three-year business plan for 2016—2018. The plan
focuses on two main areas, growth and transformation,
supplemented by three sustainability success factors.
The validity of the three-year planis ensured by rolling
updates to align with changing business conditions.

Growth

Accelerated
growthin Sweden

Read more on p. 16—21

Further strengthen the bank’s position across all customer
segments in Sweden. Provide a wider range of services
and increasingly use customer data to proactively offer
new services.

Expand the corporate and institutional customer business
in the Nordic countries and Germany with focus on the
full-service offering and digital portals while selectively
attracting targeted UK corporate customers.

Nordic and German
large corporations
and institutions

Savings offering to Create growth by offering private and corporate custom-

private individuals and ersconvenient and advisory-based solutions including

corporate customers  bancassurance to cater for customers’ need for long-term
savings.

Sustainability success factors

In order to reach the ambition to be a role Sustainable financing

modelin sustainability within the financial Increase the share of positive impact
industry, the bank focuses on three financing. Strengthen sustainable advising
sustainability success factors. The prereq-  and expand the sustainable offering.

uisite is engaged and knowledgeable

employees who provide responsible and

proactive advice, with a special focus on

environmentalimpact and transparency.

»» Read more the Sustainability Overview

SEB Annual Review 2017



Strategy

Transformation M Read more onp. 16-21

World-class Focus on customer journeys and use customer data in order to Since 1January 2016:

service create a leading customer experience based on a personalised
and convenient full-service offering where customers can
choose where and in what manner they want to be served.

Digitalisation Develop customised advisory tools and interfaces based on O /C)

individual customer needs and behaviour in various channels.

Increase in customer usage
of mobile services

Thisincludes transforming the first line of service to digital Remote advisory meetings
solutions and portals. Automate internal processes in order to in the Baltic countries
improve efficiency.
Continuous Continue to invest in attracting talents with the right values and I 5 O O
learning providing continuous learning and development opportunities to ,

existing employees. Ensure a gradual competence shift broad-
ening the role for client executives and also developing capa-
bilities in service design and data analytics.

Employeesin leadership/talent
management programmes

1045

}} Read more onp. 22-25

Sustainable investments Innovation and entrepreneurship Since 1January 2016:

Be the leading Nordic supplier of sustainable ~ Supportinnovation and entrepreneurship Contribution to entrepreneurial
investments with a comprehensive and to drive sustainable economic development and innovation partnerships, SEK
competitive offering where environmental, and contribute to creating new jobs.

socialand governance factors are fully inte-

gratedintotheinvestment processinall asset 5

types. Strengthen sustainable investment il

ypes 2 million

2017: Funds managed with sustain-
ability criteria; share of SEB Funds'
total assets under management

5%

SEB Annual Review 2017 11



Strategy

Overall targets and outcome

The progress of the strategy and three-year business plan is monitored and measured

at many levels. These selected metrics provide a progress overview.

B Customers

Customer experience

and satisfaction
Variousinternal and external
metrics are used to measure
customer satisfaction.
Customers’ willingness to
recommend SEB is one of the
key measures of the bank’s
progress.

Nordic large corporations
Customers’ willingness to recommend )

Industry
average

37

Outcome

3.8
3.8

Small companies in Sweden
SEBinternal NPS2)

Outcome Target
2015 >35
2016 >35
2017 >45

1) Accordingto Prospera
2) Net Promoter Score method

Nordic financialinstitutions
Customers’ willingness to recommend )

Industry

Outcome average
2015 515
2016 3.7
2017 3.7

Private individualsin Sweden
SEBinternal NPS 2

Outcome Target
2015 >35
2016 >35
2017 >45

Target

Leading position in selected customer
segments where animportant meas-
ure is whether customers are willing to
recommend SEB.

Other customer surveys

According to Prospera’s overall perfor-
mance evaluation SEB maintained its
no. 1placein the ranking from Nordic
tier 1corporations, but the ranking
fromall Nordic large corporations
decreased from 2ndin 2016 to 3rd
placein 2017.

The ranking of SEB by Nordic finan-
cialinstitutions moved tono. 2, from
no. 1. Swedish institutions, however,
ranked SEB asno. Tinall ten possible
categories.

Inthe Swediish Quality Index meas-
urement of customer satisfaction,
SEB ranked second among the larger
banks, both among private and corpo-
rate customers. Compared with last
year, however, SEB’s score from both
segments decreased. Thiswas an
industry-wide trend.

Shareholders

Financial targets

Through the resilience and
flexibility that come from a
strong capital base, good
access to funding, high credit
ratings and cost efficiency,
SEB can create shareholder
value in varying market condi-
tions. The Board of Directors
sets three financial targets
that contribute to financial
strength.

12

Common equity
Tier 1 capital ratio, Per cent

2015 18.8
2016 18.8
2017 19.4

Target

SEB shall maintain a Common Equity
Tier 1(CET1) capital ratio thatis
around 150 basis points higher than
the regulatory requirement. Per 31dec
2017 SEB’s buffer was 2.2 per cent.

SEB’s estimate of the current CET1
requirement from the Swedish Finan-
cial Supervisory Authority was 17.2
per cent at year-end 2017.

Return on equity, Percent

2015 12.2 (12.9)
2016 7.8 (11.3)
2017 1.5 (12.7)

Outcome excluding items affecting comparability are shown within parenthesis.

Target

SEB shall generate a competitive
return on equity. This means that

the bank in the long term aspires to
achieve a 15 per cent return on equity.

Dividend payout ratio, Per cent

2015 69 (66)
2016 13 (75)
20179 77 (70)

Outcome excluding items affecting comparability are shown within parenthesis.

1) Based on the proposed dividend for 2017

Target

40 per cent or more of earnings per
share. SEB strives for long-term divi-
dend growth. The size of the dividend
takesinto account SEB’s financial
position, the prevailing economic situ-
ation, earnings, regulatory require-
ments and opportunities for growth.

SEB Annual Review 2017



Strategy

B Employees

Employee engagement, index
Engagement
Financial sector

Performance excellence, index
Efficiency and trust
Financial sector

Target

SEB'stargetis to be the most attractive
employer inthe financial sector.
Progressis measured through the

Outcome average Outcome average .
employee survey Insight.
2015 71 2015 75
2016 73 2016 76 Comment
SEB continues to outperform the finan-
2017 78 2017 77 cial sector onemployee engagement,
performance excellence as well as will-
ingness torecommend the working
lace.
Employees, Index P
Willingness to recommend
SEBasaplace towork
Motivation and engagement Financial sector
The annualemployee survey, Outcome average
Insight, measures employee 2015 71
engagement, efficiency and 2016 73
trust. I.t glso measuresemploy-  ,,5 74
ees’ willingness to recommend
SEB as a place to work.
M Society
Reputation?), index Target
Sweden Baltic countries Reduce the gap to the no. 1inthe indus-
try andinthe long termhave the
Outcome Average? Outcome Average? strongest reputationamongindustry
eers.
2015 42 2015 56 P
2016 40 2016 51 Comment
2017 28 2017 55 The long-term trend in Swedenis

Reputation

SEB monitors the results of the
TNS Reputation Index, which
measures the bank’s reputa-
tion among consumers and
business owners.

Sustainability

SEB wants to be a role modelin
sustainability within the finan-
cialindustry. Oneindicator is
whether the bank meets the
criteria for inclusion in sustain-
ability indexes. SEB also has
the ambition to lower its CO2
impact.

SEB Annual Review 2017

1) Corporate reputation among the
general public, according to TNS
Reputation Index (weightedin the
Baltic countries).

2) SEB, SHB, Swedbank, Nordea,
Danske Bank.

stable. SEB was ranked as no. 2, which
was above market average. In Estonia,
SEB wasranked assharedno.1.In
Latvia and Lithuania there hasbeena
negative trend and SEBranked as no. 3.

Inclusionin sustainability index

SEB meets the criteria

Target

Tobeincludedin at least five selected
sustainability indexes.

Comment

SEBhasbeenincluded in STOXX, Ethi-
bel, FTSE4Good and ECPI for several

STOXX v years. 2017 was the second year that
) SEB wasincluded inthe Dow Jones
Ethibel & sustainability index.
FTSE4Good v
ECPI v
Dow Jones v
CO:zemissions Target Comment
Tonnes Target for Reduce CO2 emissions by 20 per cent The CO2 emissions were almost flat
Outcome 2020 between 2016 and 2020, reaching compared with the previous year.
17,000 tonnes CO2. Increased business travel counter-
2015 17,000 acted reductions related to company
2016 17000 carsand paper use.
2017 17,000
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“With the customers’ needs in focus and based
.. -on the:bank’s Vision to'provide worldsclass service,
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Customers

Customer segments

Large corporations

SEB serves some 2,300 large corporations in a wide range of
industries and in most cases with an international focus. In the
Nordic countries these companies are among the largest in their
respective industries, while in Germany and the United Kingdom
customers range from the large mid-corp segment up to multi-
national corporations.

Financial institutions

SEB serves some 700 financialinstitutions, consisting of pension
and asset managers, hedge funds, insurance companies and
other banks, active in the Nordic countries and internationally.

Small and medium-sized companies

SEB serves some 400,000 small and medium-sized companies

in Sweden and the Baltic countries. Of these 175,000 are home
bank customers in Sweden and 99,000 in the Baltic countries.
The segment includes approximately 650 mid-corp and public
sector customers in Sweden, many with international operations.
In the public sector, the bank serves government agencies, state-
owned companies and municipalities.

Private individuals

SEB has approximately four million private customersin Sweden
and the Baltic countries. Of these 488,000 are home bank
customersin Sweden and 920,000 in the Baltic countries. For
private customers with sizeable capital and a need for more
qualified advice, SEB offers a comprehensive range of private
banking services. This offering was broadened in 2017, and SEB
now provides private banking services to some 39,000 customers.

Customer activity 2017

he world economy developed

positively in 2017. Strong

balance sheets, less depend-

ence of inventory cycles and

increased financial sector

regulation dampened busi-
ness cycle volatility. In the prevailing low
interest-rate environment, capital market
volatility was low despite heightened
geopolitical uncertainty.

Demand for traditional bank financing
was low during the year among Nordic
and German large corporates. In the
markets with low volatility, institutional
customers’ demand for risk management
services decreased while they searched
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for higher-yielding assets. Equity capital
market and IPO activities were strong.

In the Baltic countries, small and medi-
um-sized companies and private custom-
ers were more positive and sought financ-
ing to an increasing degree. Baltic custom-
ers are showing a growing appreciation
for new mobile banking services and
increasingly use them.

In Sweden, customer interaction was
highin all channels — including branches,
the 24-hour contact centre and digital
channels. Towards the end of the year,
the Swedish housing market saw some
healthy signs of stabilisation.
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Customers

Large corporations
and financial institutions

Growth and trans-
formation, three-year
plan 2016—2018

SEB continued to grow in the Nordic
countries and gained some 100 new
large corporate customers since the
business plan was launched. In the first
two years of the plan, customer relations
have broadened and earnings per cus-
tomer increased among large corporate
customers. SEB fortified its leading posi-
tion regarding major corporate transac-
tions. In addition, according to Prospera’s
annual customer satisfaction survey,
SEB was ranked highest among peersin
Sweden.

Looking ahead, the work focuses
on continuing the deepening of the
customer relations and increasing
the number of products that are used.

The three-year planincludes a broad-
ening of the UK operations, where SEB
now directly targets selected UK large
corporates. The bank broughtin more
than ten UK corporate customers during
2017.
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SEB’s in-depth knowledge of its corporate and
institutional customers enables the bank to create services
that add value. The bank is exploring the opportunities of
new technologies and was the first Nordic bank to use
blockchain technology to execute payments.

Growth p

Improved custody services
During 2017 a number of large financial
institutions chose to transfer their custody
account business to Investor World, SEB’s
new global custody account services plat-
form, giving them access to improvements
in areas such as managing customers’
mutual funds, collateral, corporate events,
cash management and currency trading.
The platform has been developedin
partnership with Brown Brothers Har-
riman, who provides the infrastructure,
with SEB maintaining responsibility for the
customer interface and of the relationship
with customers.

Transformation p

Visual support
for cash management
In 2017 SEB launched a new advanced
analysis and planning function whichis
integrated in C&I Online, the internet bank
for large corporates and financial institu-
tions. The function, called Analytics,
helps customers gain an overview, analyse
and streamline their liquidity position.
Analyticsis directed primarily at treas-
ury and cash managers. Customers can
include all of their banks world-wide in
the system and thereby gain an aggregate
overview of their liquidity.

First blockchain payment

In 2017 SEB was the first bank in the
Nordic countries to use blockchain
technology to execute real payments

in production. One of the bank’s large
corporate customers is now using this
technology in executing payments
betweenits SEB accounts in Sweden and
New York. This pilot project is promising
and shows that itis possible to execute a
paymentin a few seconds, compared

SEB’s position statements
and sector policies

P> The policies are available on sebgroup.
com/about-seb/sustainability

with up to 2 days previously, with main-
tained security.

Another blockchain initiative relates
to customers’ international trade which
requires manual and time-consuming doc-
ument handling. To simplify this process,
the bank has joined together with more
than teninternational banks to develop a
prototype, allowing the entire process to
be more efficient.

Another areais fund trading. SEB has
initiated cooperation with Nasdaq to test
anew fund trading platform based on
blockchain technology.

The bank has also become a part-owner
in the R3 blockchain consortium and has
invested in the Danish company Coinify,
which works with blockchain payments.

Sustainability p

Sustainable financing

Keeping pace with the growing climate
challenge requires large infrastructure
investments. At the same time, borrowers

SEB Annual Review 2017



Meet one of our customers:

“What's mostimportantis a
long-term perspective, part-
nership and aninterest tojoin
us onour growth journey”

Pia Aaltonen-Forsell
CFO at Ahlstrom-Munksj6

Ahlstrom-Munksjé is anindus-
trial group that develops fibre-

based materials with advanced

functionsthatare usedin
industrial applications as well
asinconsumer products. The
company has 41 production
plantsin 14 countries.

The company has a
long-standing relationship
with SEB, whichis one of its
core banks. This relationship
covers most product areas,
from financing and cash man-

Customers

agement to trade finance and
trading solutions for managing
currency risks.

“This long and broad rela-
tionshipis proof that we are
satisfied with the cooperation.
What’s mostimportantina
banking relationshipis a long-
term perspective thatcanbe
applied in both good and tough
times. There mustalsobe a
sense of engagement and
interest in helping develop
the company.”

and investors are becoming more aware
of the advantages of integrating sustain-
ability aspects in investment decisions.
SEBis contributing to this development
by helping customers raise capital for
greeninvestmentsin areas such asinfra-
structure and renewable energy. In 2007,
SEB pioneered the world’s first green bond
together with the World Bank, and has now
become the world’s third-largest under-
writer of green bonds. In 2017 SEB issued
its first own green bond for EUR 500 million
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“SEB offers good and
globally diversified service

across regions as well
as asset classes”

Mikko Mursula
CFO at Ilmarinen

The mutualinsurance com-
pany Ilmarinenis responsible
for pensions for some

1.1 million people in Finland.
Assets under management
amount to slightly more than
EUR 45bn.

“When | talk with our key
people and their cooperation
with SEB, | always see a few
recurring common denomina-
tors. Among these are the good

i,
| Meetone of ur customers: |

Meet one of our customers:

personal relationships and
strong local presence herein
Finland and the rest of the
Nordic countries”, says Mikko
Mursula. SEB receives high
marks for its experienced and
competent equities analysis
team. The bankis also regar-
ded as aleader in sustainabil-
ity. “"SEB was one of the first to
include sustainability aspects
inits equity management”.

—money thatis earmarked for financing
greeninitiatives and solutions.

SEB adheres to a number of policies that
set the framework for the bank’s lending
and business in certain sectors with envi-
ronmentalimpacts, such as fossil fuels,
and the mining and metals industries.
These and other sector policies and posi-
tion statements form a valuable base for
the customer dialogues and help incorpo-
rate sustainability aspectsinto various
decisions. Since 2015 SEB does not pro-

vide new financing for coal mining and
coal-fired power plants.

SEBis one of the largest microfinance
fund managersin Europe. By investingin
microfinance institutions, SEB’s microfi-
nance funds offers loans to people with
lower income in developing countries, who
are often outside of the financial system.
SEB manages six microfinance funds ata
total value of around SEK 6 billion, reach-
ing more than 19 million entrepreneursin
38 developing countries.
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Customers

Small and

medium-sized companies

Growth and trans-
formation, three-year
plan 2016—2018

Corporate business is developing favour-
ably with higher revenue, new customers
and a larger share of customers’ busi-
ness. The bank’s focus on advisory ser-
vices and cross-selling is contributing

to growth in revenue. In Sweden, the
increase in lending volumes since the
start of 2016 was driven primarily by
lending in the real estate sector while
demand for other corporate lending was
relatively low. Corporate deposits were
stable. Corporate credits have increased
in the Baltic countries two yearsinto the
business plan.

Focusin 2018 will be on continuing
growth efforts in the corporate segment,
in Sweden with the target of increasing
the market share by one percentage
point per year. The opportunity for com-
panies to become customers digitally,
the Greenhouse concept (see article to
the right) and external partnerships are
contributing factors expected to lead to
higher business volumes and a growing
share of customers’ business.
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SEB facilitates for customers through accessible services
and is further developing its offering with new solutions,
often in partnership with fintech companies and service
providers. SEB works to promote entrepreneurship and

innovation.

Growth p

Partner for growth companies

In 2017 SEB launched Greenhouse, an
undertaking designed to strengthen the
bank’s partnerships with growth compa-
nies. The ideais to serve as a discussion
partner that companies can turn to for
alltypes of business and growth matters
and notonly direct banking matters.
Toward this end SEB has built up a network
of external partners for matters that
companies need assistance with, such as
raising venture capital, tax issues, legal
affairs and recruiting.

Greenhouse involves providing inspira-
tion and sharing knowledge through semi-
nars, workshops and networking get-to-
gethers. In addition, SEB invites selected
companies to Growth Lab, a ten-week
programme in which they receive helpin
concretising their growth plans.

At the innovation centre in Tallinn, SEB
started a similar growth programme dur-
ing 2017 in which a number of selected
companies receive support over a period
of three to six months in concretising their
development plans, strengthening their
innovative ability and formulating their
business models. Similar programmes are
planned for Latvia and Lithuania in 2018.

Basic security for
small business owners
Having adequate insurance protection is
acommon area of concern for small busi-
ness owners. SEBis one of few actorsin
the market to offer competitive insurance
cover for all small business owners.

Since 2017 the Trygg Start (“Secure
Start”) and Trygg Grund (“Secure Basic”)
insurance solutions are included as default

optionsin the bank’s basic package for
small business owners, giving them
greater opportunities to complement their
basic cover. Through Trygg Start, newly
started companies can obtain health
insurance, while Trygg Grund provides
more established small businesses com-
prehensive insurance cover comparable
to that provided through employment.

Transformation p

Integration with service providers
SEB has for a long time built integrated
solutions that allow large corporations
to manage and automate payments
directly in their business systems. The
same development is now rapidly unfold-
ing for smaller companies, but hereitisa
matter of enabling technical integration
with providers of cloud-based business
systems as well as with bookkeeping and
payroll services companies.

The firstintegration was created back
in 2014 with the Visma business system.
Since then, additional service providers
have been added.

In 2017 SEB acquired a part-ownership
stake in the fintech company Capcito.
The company offers an online service
through which companies can link their
business systems to Capcito and thereby
gain access to financing based on cash
flow and underlying accounts receivable.

SEB Annual Review 2017



Sustainability p

Customer dialogue on sustainability
The commitment to sustainability is grow-
ing among the bank’s small and medium-
sized corporate customers. SEB supports
them by giving and sponsoring lectures
and arranging workshops on environmen-
tal, social and governance aspects in busi-
ness activities, and how to integrate these
in their day-to-day operations.

SEB is working continuously to integrate
sustainability inits own operations. In
2017 the tool for business and credit
analysis for small and medium-sized
companies was updated. Client executives
now take sustainability aspects into
accountin their analyses of companies
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same way.”

Vladas A. Bumelis

Founder and Chairman of the
Board of Biotechpharma

Biotechpharmais a Lithuanian
company that develops and
manufactures biopharmaceu-
tical products for the pharma-
ceuticalindustry. The com-
pany has 150 employees and
serves some 150 customers,
primarily in the USA, Europe
and Asia.

As anentrepreneur, Vladas
has a long-standing relation-
ship with SEB, which has sup-
ported him with financing
and other services through
his journey of growth.

“| feel that banks should be
alittle conservative. They are

Meet one of our customers:

“For us the customer comes
first, and SEB treats me the

Customers

welcome to double-check
the business plans and say
no the firsttime. You can then
go home and fine-tune your
plans —notjustonce, but sev-
eraltimes. Thisimproves the
results”, he says.

When SEB launched a pri-
vate banking offering in Lithu-
ania a few years ago, Vladas
left his previous Swiss bank
and also moved his private
banking business to SEB.

“l appreciate SEB’s corpo-
rate culture. Itisbased on
relationships and commit-
ment to the customers.”

and in credit decisions. Coupled to the
tool are support questions related to
environmental, social and governance
aspects, which client executives reflect
over and discuss with customers where
needed. The aimis to analyse a company’s
entire value chain and gain a better under-
standing of the customer’s opportunities
and challenges. Such discussions are
appreciated by customers.

In the three Baltic countries SEB is
working for positive social development
by promoting entrepreneurship and
including sustainability as a natural part

of customer advice.
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Customers

Private individuals

Growth and trans-
formation, three-year
plan 2016—2018

Greater proactivity and improved ser-
vices contributed to increased growth

in home mortgage volumes as well as
deposits. In the Baltic countries, deposits
grew and lending volumes have
increased since the beginning of 2016
on the back of improved household
finances. In Sweden, the growth in home
mortgages can be credited partly to
more proactive advice and simplified
processes for new home mortgages and
for customer onboarding. Focusin 2018
will be on achieving a growth rate that
ismore in line with the total market.

Personal Banking customers have
been cautious about increasing savings
in mutual funds and a potential for
greater growth remains. Even so, savings
volumes have increased since the start
of 2016.

New services, automated functions
and the introduction of robot advice will
free up time for more proactive and per-
sonalised service for those who need it.
In 2018, focus will be on further increas-
ing proactivity, such as through the
remote advisory services functionality.
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SEB makes everyday life easier by simplifying processes
and providing easy-to-use solutions for the bank’s services
and advice. Advanced data analysis and artificial intelligence
are adding value through greater proactivity.

Growth p

Savings

The shifting demographic trends increase
the need for long-term savings. In Sweden
SEB s the only major bank with a bancas-

surance savings offer; including traditional

life insurance. A similar offer is provided in
the Baltic countries. SEB managed assets,
for both private and institutional custom-
ers, increased by SEK 14bn netin 2017.

Improved customer experience
Customers appreciate and increasingly
use SEB’s convenient services. In 2017

it became easier for private individuals
to obtain a home mortgage commitment
or become a new customer of the bank
entirely digitally.

With respect to home mortgages, the
first step was a simplified home mortgage
calculation, which gives customers an
indication of how much they have the
possibility to borrow. The second step
was a simplified process for obtaining a
mortgage commitment, which takes a
few minutes to complete.

Inthe same way, itis possible to become
anew customer without having to visit a
branch office to identify oneself, fillina
know-your-customer form and sign various
agreements. The only requirementis that
the customer is of age and has a mobile
BankID.

Transformation p

Remote advisory services

In the area of pensions SEB has for some
time offered remote advisory services,
enabling customers to get qualified
pensions advice directly at their work-
places or athome. Thisincreases accessi-
bility and convenience, and has resulted
in a high level of customer satisfaction
according to surveys.

A similar function for remote advisory
services wasintroduced in 2017 in the
Baltic countries, where private customers
can book a video conference with an
advisor and perform certain services
such as opening a new bank account.

In the Swedish operations, screen
sharing technology and remote advice
are being tested for all types of services
in a pilot project.

Data analysis and
artificialiintelligence

Access to data is becoming an increasingly
important resource for understanding
customers’ needs, boosting customer
loyalty, improving service and attracting
more customers.

In 2017 SEB established a data lake, a
technical platform for gathering, quality
assuring and providing easy access to all
data at SEB’s disposal. Thisincludes struc-
tured and unstructured data, internal as
well as external data, and everything from
real-time date to static data. With the help
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Customers

of artificialintelligence and advanced data
analysis, the bank canincrease its level of
service and proactively meet customers’
needs. SEB's digital assistant, Aida, devel-
oped further knowledge on serving cus-
tomers. Maintaining good control and
structure of the bank’s data increases
internal efficiency.

Robotics technology is another new
area. Manual tasks performed in many
steps, such as monthly reports compiled
from a variety of sources, can easily be
programmed and performed by virtual
(software) robots giving SEB employees
time for more advanced tasks.

The private customer offering was
enhanced with the launch of digital card
payments through collaboration with
Samsung Pay. In addition, Fitbit launched
the payment service Fitbit Pay in Sweden,
Norway, Denmark and Finland. SEB joined
from start enabling many of its card hold-
ersto pay with their smart watchesin
stores providing contactless payments.

SEB Annual Review 2017

Meet two of our customers:

“Itis a major advantage
to be a customer both
as a private person and

business owner.”

Lotta and Anders Svensson

Private and corporate customers

Lotta and her brother Anders
Svensson run the building
supply firm Woody Bygg-
handel Stockholm Syd. As
entrepreneurs they have a
long and deep relation with
SEB.

“The bank isengagedin
what we do. We trust each
other and try to find solutions

that are good for both parties.

Thisis the exact same stand-
point we have in our relation-
ships with our own custom-

Both Anders and Lotta also do
their personal banking with
SEB.

“Itis a major advantage to
be a customer both as a pri-
vate person and business
owner. Of course, most things
can be handled digitally. But it
means a lot knowing we can
rely on a personal engagement
from the bank”, says Lotta.

“What’s mostimportantis
that things run smoothly ona
day-to-day basis. Time is the

ers”, says Anders.

one thing there is too little of!”

Sustainability p

Sustainable products

Interest in sustainable products is growing
among private customers, especially in
the savings area where more and more
customers want assurances that their
savings contribute to more sustainable
societies.

During 2017 changes were made in fund
management to strengthen SEB’s basic
offering from a sustainability perspective.
Today the bank’s allocation funds, strat-
egy funds, invest directly in stocks and
bonds to a higher degree. Thisis giving
fund managers greater opportunities to
influence the individual holdings from a
sustainability perspective. Approximately
two-thirds of the strategy funds’ assets
will thereby adhere to the fund company’s
most stringent sustainability standards,
which are the same as for SEB’s sustaina-
bility funds.

SEB also offers several mutual funds

with a distinct sustainability profile, such
as the SEB Green Bond Fund, whichinvests
in green bonds, and the SEB Hallbarhets-
fond Global and SEB Hallbarhetsfond
Sverige equity funds, whose managers
choose companies that actively contribute
to sustainable development.

During 2017 SEB Hallbarhetsfond Sver-
ige obtained the Nordic “Swan” ecolabel,
thereby certifying that the fund meets
enhanced sustainability requirements
which affect the choice of sharesin the
fund. The requirements also mean that
the fund’s managers should clearly re-
port how the fund and its investments
contribute to sustainable development.
»» Read more in the Sustainability

Overview.
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SEB in society

As a bank, SEB is an integrated part of society and the
communities where it operates. By engaging in innovation and
entrepreneurship, financial literacy and social inclusion, the
bank contributes to empowering future generations. The bank
also works continuously to reduce its direct and indirect
carbon dioxide impact.




nenvironment where

entrepreneurship is

promoted and companies

can thrive and invest leads

to prospering societies as

this creates growth and
new jobs. SEB therefore supports and
collaborates with a number of organisa-
tions and meeting points to support
companies; from start-ups through Young
Entrepreneurs (Ung Féretagsamhet) and
Venture Cup, to the entrepreneurial elite,
via Entrepreneur of the Year. In the Baltic
countries SEB runs the web-based eAka-
deemia, with educational videos, training
and test modules for start-up businesses
and entrepreneurs.

SEB’s support to partnerships
for future generations, SEK

52.7million

Supporting social entrepreneurs
Social entrepreneurs play anincreasingly
important role in societies where social
and economic gaps as well as inequalities
increase. SEB has a partnership with
Inkludera, an umbrella organisation for
social entrepreneurs that support groups
in society that risk exclusion. In 2017 SEB
participated at the Social Innovation
Summitin Malmg, one of the largest
meeting places for socialinnovationin
the Nordic countries. The overall goal
was to explore new solutions to societal
challenges. Together with Inkludera,

SEB focused on how municipalities can
become more successfulin purchasing
services for a better world among social
entrepreneurs and thereby create value
for society.
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Pegah Afsharian and Natassia Fry founded Kompis Sverige,
anon-profit organisation supported by Inkludera. The
organisation matches and creates meetings between
Swedes and immigrants. SEB employees participate in

the program.

Financial inclusion

SEB shares its knowledge about personal
finances and can thus empower people to
make more informed financial decisions
and contribute to better functioning socie-
ties. For many years, SEB has organised a
Financial Literacy Road Show across the
Baltic countries with the aim to educate
youths to manage their private finances
and toinspire them for the future. SEB
sessions have been run by 367 employees
who have met with a total of 13,700 youths
during the last two years.

Stakeholders

Mentor

Since 1997, SEB has partnered with
Mentor, a foundation aiming to create rela-
tionships and build trust between young
people and adults, to motivate and inspire
as well as preventdrug abuse. Through
Mentor, SEB’s employees can support
young teenagers and contribute to society,
and at the same time improve their leader-
ship skills and personal development. In
2017, the Mentor engagement included,

in total, close to 6,000 relationships. In
Sweden, employees invested about

4,300 volunteering hours.

Reducing the bank’s

environmental footprintin society
Climate change is one of today’s most seri-
ous challenges. SEB recognises the impor-
tance of actively working to reduce the
direct environmental impact. SEB works to
optimise the bank’s energy consumption,
reduce paper consumption and improve
the company car fleet. Special focusis put
on air travelin order to further reduce
emissions related to business travel. This
area accounts for the major part of SEB’s
carbon footprint.

SEB supports entrepreneurs
— from business concept to
thriving companies

Start-ups

Business
concept

Entrepreneur of the year « Guldklubban

Sting « Connect « SUP46 « SEB Innovation Forum
* YEOS « Minc « G-Lab21 « BASE10 « Inkludera Invest

Inspiration

NyféretagarCentrum (Enterprise agencies) « International
Enterpreneur Associationin Sweden

Venture Cup « Business Challenge

Junior Achievement « Prins Daniel’s Fellowship « SIME Next
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Stakeholders

The Global Goals
— a business plan for the world

Agenda 2030 and the UN’s sustainable development goals THE GLOBAL GOALS
In 2017, the UN’s Sustainable Development Goals (SDGs—also  are aligned with the global goals. SEB has been a pioneer in offer-
known as the Global Goals) have become a common “business ing green bonds and microfinance funds, and conducts system-
plan” for nations, organisations and the business sector. The atic sustainability work in its investment operations. The bank’s
SDGs, which were adopted by the UN in 2015, are focused on support to entrepreneurs and strong focus on combating finan-
ending poverty, protecting the planet and ensuring equality for cial crime are other areas in which SEB is actively contributing to
all. They are integrated and they harmonise the three core the goals.
elements of sustainable development: economic growth, social In 2017, severalinitiatives were taken within SEB with respect
inclusion and environmental protection. to development of products and services related to the global
Through an active partnership with SEB’s customers, the bank goals. The ambition is to present the results of this work in 2018.
supports and contributes to many of the 17 Global Goals. How- »» Read more about how SEB is coupling the Sustainable Develop-
ever, SEB has chosen to prioritise four of these where the bank’s ment Goals to its operations in the Sustainability Overview.

operations have a fundamental impact:

n Decent work and economic growth

n Industry, innovation and infrastructure

m Climate action

m Peace, justice and strong institutions oconrworcano [ ) REUSTRYOVATON

ECONOMIC GROWTH ANDINFRASTRUCTURE

Many of SEB’s customers have set their own priorities among the /~/" &
global goals, and the map of the goals facilitates the discussions (L
that are being held with the bank on customers’ challenges and

opportunities. 13 S 16 St ™y
i ow
For more than a decade SEB has developed a wide range of f» z eamns

sustainable products, as well as policies and processes, which =
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Stakeholder dialogue

The bank collaborates with a wide variety of
actorsinits operations and is engaged in an ongo-
ing dialogue with them to ensure that their expec-
tations are taken into account in the bank’s strat-
egy and plans. This applies not only for employees,
customers and shareholders, but also for other
stakeholders, such as vendors, authorities,
lawmakers and representativesin the local
communities in which SEB operates.

Thereis a close correlation between the stake-
holders’ priority issues and those that are material
for the bank.

»» Read more about SEB’s materiality analysis
and stakeholder dialogues in the Sustainability
Overview.

Sustainability — a business issue

Sustainability is today anincreasingly integrated part of the bank’s busi-
ness activities. Thisis rooted in the insight that sustainability contributes to
the bank’s long-term profitability. SEB’s ambition is to create long-term value
from an economic, ethical, social and environmental perspective. The bank
takes responsibility for how the business affects customers, employees,
shareholders and society at large.

Climate crisis, social unrest and the risk of stranded assets are some
examples of undesirable development that affect people, companies and
societies, the effects of which also SEB must manage in its business. How-
ever, sustainable development also means great opportunities. Rapid tech-
nological progress and new ways of thinking lead to innovative solutions
that contribute to meeting new needs in societies and reshaping industries.

Onaninternational and national level, governments, authorities and the
business sectors are taking strong measures to secure a more sustainable
world including combatting climate change. For SEB, this means that the
bank developsits advisory services further to also include how its customers
can navigate in a more complex world. SEB is also upgrading its analysis and
tools for how to better manage sustainability risks inits credit analyses and
decisions.

Banks and the financial system play a central role in this development
through their actions. One example of SEB’s contribution to this shiftis the
funnelling of capital to green infrastructure investments. Another example
is that the bank offers sustainable saving solutions for customers who wish
to direct the investments into companies that are best in class in terms of
environmental, social and governance criteria.
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Stakeholders

B Customers

Shareholders

& Employees

M Society

Private customers’ priorities

SEB strives to provide customers with services
that are transparent and accessible on their terms
and ofteninvites customers to test beta versions

of new services. An example of thisis a dialogue
conducted by SEB’s fund company with private
customers with holdings in the fund SEB Hallbarhets-
fond Sverige in 2017. Based on the UN’s 17 Global
Goals, customers were invited to select what sustain-
ability issues they considered to be the mostimpor-
tant to addressin the companies where customers
had made investments. The answers show that
customers prioritise three of the goals, 13, Climate
action, 6, Clean water and sanitation and 4, Quality
education.

As a result of the survey, SEB’s fund company will
intensify efforts to combat climate change. Therefore,
the fund company has joined the Institutional Inves-
tors Group on Climate Change. Here, investors gather
globally in order to influence the hundred companies
that account for the largest share of emissionsin the
world. The companies are primarily in the gas and oil
industry.
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EBis an attractive employer

with committed and moti-

vated employees. The annual

employee survey, Insight,

shows that the bank’s vision

inspires and motivates
employees, that employees like their jobs,
and that they feelinvolved in decisions
that affect them. Employee engagement
and performance excellence (efficiency
and trust) scores are high compared with
the bank’s peer companies in the interna-
tional financial sector.

New ways of working and
aninnovative work environment
SEB’s business planis focused on profita-
ble growth and transformation. Achieving
this requires employees who take respon-
sibility for their own development as well
asaninnovative and inclusive work envi-
ronment.

The method for driving development
projects has been revised and is based
to a growing extent on an agile work
approach with cross-functional teams that
develop new servicesin close interaction
with customers, based on their needs.
Simplicity and user experience are central
componentsin all development work.

Hackathons and knowledge sharing
The establishment of the bank’s new
officesin Arenastaden in Stockholm has
opened new opportunities to foster highly
dynamic ways of working and cross-func-
tional collaboration. To promote a learning
culture SEB has established numerous,
diverse meeting forums in which employ-
ees can share their knowledge and inspir-
ing stories. These meetings are video-
recorded and shared with all parts of

the bank.

SEB has established aninnovation labin
which employees have an opportunity,
during a limited period of time, to develop
ideas up to creation of a finished proto-
type. In 2017 SEB conducted its first inter-
nal hackathon at which some 70 employ-
ees spentone intensive day and night
developing prototypes that offered
improvements for customers and the
bank.
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‘ ‘ Dataisthe

heart of the bank,
and that heart beats
for the customers.”

Salla Franzén
Chief Data Scientist at SEB

Continuous learning

and new competences

The financial sector is undergoing a rapid
transformation, and to continue to be
successful SEB needs to develop new
competences. Toward this end SEB has
developed a group-wide method for
strategic planning of future needs. With
the help of this, every department can
identify future key competences, deter-
mine the development needs for existing
professional roles and carry out succes-
sion planning.

SEB needs to strengthen its expertise in
areas such as data analysis, service design
and the digital customer experience, on
top of other areas such as risk and secu-
rity. This can be achieved in part through
external recruitment, however, compe-
tence development of existing employees
is at least asimportant.

SEB’s philosophy is that competence
developmentis achieved primarily
through continuous learning in the daily
work. Thisis complemented by different
types of training that SEB carries out for
alarge portion of the employees.

#MeToo

During 2017, the #MeToo campaign high-
lighted the problem of sexual harassment
and discrimination in many workplaces.
#MeToo was discussed several times
within the Group Executive Committee
and in the Board of Directors. SEB
increased the internal communication
on SEB’s stance and how to reportim-
proprieties. The campaign speeded up
the switch from aninternal to a third-
party whistle-blowing function which is
now completed.

Stakeholders

Meet Salla

With a background as a mathematician, Salla
takes specialinterest in machine learning and
algorithms. She leads an analysis team thatis
tasked with inspiring and supporting all parts
of the bank in basing their work on data — that
is, using all of the knowledge at SEB’s disposal
to create value for customers.

Name: Salla Franzén

Age: 39

Position: Chief data scientist

With SEB since: 2011

Key experience: The power in working with
highly motivated colleagues who are passion-

ate about new customer and business
insights.
Inspiration: Numerous podcasts, articles,

open source communities as well as interac-
tion with scientists in my field of work.

Employee statistics "

2017 2016 2015
Number of employees,
average 15946 16,260 16,599
Sweden 8053 8222 8320
Other Nordic
countries 1,304 1369 1404
Baltic countries 5213 57125 5718
Other countries 1,376 1544 1757
Number of employees
atyear-end 15,804 16,087 16,432
Average number of
full-time equivalents 14946 15,279 15,605
Employee turnover, % 12.8 10.7 9.0
Sick leave, %
(in Sweden) 29 3.0 28
Female managers, % 47 46 44
Insight
Employee
engagement 77 77 79
Performance
excellence 81 81 80
1) » Seealso the Sustainability Overview
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Stakeholders

Meet Yasser

Yasser arrived in Sweden three years ago
from Syria. Via aninternship at SEB’s branch
in Vellinge, he has now gained a permanent
position as customer adviser at the Norr-
malm branch office in Stockholm.

Name: Yasser Kaddour

Age: 29

Position: Customer adviser

With SEB since: 2015

Key experience: Everything is possible in life
as long as you keep fighting to reach your
goal.

Main inspiration: My family and my first
manager at SEB, Madeleine Stjernrup Oberg.

extrainevery meeting’”

Yasser Kaddour — Customer adviser

Equipping managers

SEB’s leadership philosophy has evolved
in an effort to equip managerstoleadina
complex and rapidly changing world. An
important role for leaders involves build-
ing secure teams, which requires an ability
for empathetic listening. Focusis on driv-
ing change, promoting innovation and
ensuring that the corporate culture
reflects the bank’s values, purpose

and vision.

To better understand each other and to
meet customers’ needs, SEB fosters diver-
sity and aninclusive culture at all levels of
the bank and across all dimensions,
regardless of gender, age, or geographic or
professional background. A large number
of activities have been initiated within the
bank to raise awareness about these
issues, implement measures and follow up
on progress. SEB’s Board of Directors and
the Group Executive Committee adopted
a governance document which states that
inclusion and diversity are critical for the
bank’s long-term success and that SEB can
and should do better in these areas.

Every year SEB conducts a Global Talent
Review toidentify individuals with poten-
tial for a future key role or management
position.

SEB’s core values

Customers first

We put our customers’ needs first,
always seeking to understand how to
deliver real value.

Commitment

We are personally dedicated to the
success of our customers and are
accountable for our actions.

Collaboration
We achieve more working together.

Simplicity

We strive to simplify what is complex.
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SEB’s core values serve as the founda-
tion for the bank’s ways of working and
culture, and in combination with the
bank’s vision — to deliver world-class
service to our customers — they serve
to motivate and inspire employees,
managers and the organisationas a
whole. These values are described in
SEB’s Code of Conduct, which provides
guidance on ethical matters for all
employees.
» Read the Code of Conduct on
sebgroup.com

‘ ‘ | try to give something

More than ten per cent of employees are
included in this talent pool, in which they
are monitored and given opportunities to
broaden their networks by participating
in various development projects outside
of their regular units.

Health and work environment

SEB works long term and preventively
to offer a safe and sound workplace in
an effort to ensure employee well-being
and a healthy work/life balance.

In Sweden, SEB’s level of sick leave
remains low, at 2.9 per cent, compared
with other industries and the financial
sector. In the global employee survey
(Insight), SEB’s index for health and work
environment was nearly 10 percentage
points higher than the industry average.

Labour law and unions

SEB employees are covered by collective
or local agreements. SEB has a European
working council with representatives
from all EU and EES countries in which
SEBisrepresented.

Recruitmentin new arenas

SEB has a strong employer brand accord-
ing to annual rankings conducted among
students and young professionals. This
applies especially for finance and busi-
ness administration students. In pace
with the ongoing competence shift and
growing recruitment need in new compe-
tence areas, the bank needs to stren-
gthenits attractiveness among individu-
als that are attracted by IT companies
and start-ups. Accordingly, SEB has
widened its recruiting activities. The
bank not only participates in traditional
recruitment fairs for finance students but
also uses interactivity and new formats
such as invitations to hackathons and
open workshops on artificial intelligence,
blockchain technology and other cutting-
edge technologies.

SEB Annual Review 2017



SEB share and shareholders

SEB share and shareholders

In 2017 the value of the SEB Class A share increased by 1 per cent to SEK 96.50, while
the OMX Stockholm 30 Index (OMXS30) increased by 4 per cent. Earnings per share
amounted to SEK 749 (4.88). The Board proposes a dividend of SEK 5.75 per share

for 2017 (5.50).

Share capital

SEB’s share capital amounts to SEK 21,942m distributed on
21942 million shares. Each Class A share entitles the holder to
one vote and each Class C share to 1/10 of a vote.

Stock exchange trading

The SEB share is listed on Nasdaq Stockholm, but is also traded
on other exchanges, such as Chicago Board of Exchange, Boat and
Turquoise. In 2017 the value of the SEB Class A share increased
by 1 per cent while the OMXS30 index was up by 4 per centand
the MSCI European Banks Index increased by 10 per cent. Total
turnover in SEB shares in 2017 amounted to SEK 312bn (307) of
which 124bn (134) on Nasdaq Stockholm. Market capitalisation
by year-end was SEK 211bn (210). The share is included in the
Dow Jones Sustainability Index and the FTSE4Good Index,
which facilitate investments in companies which are globally
recognised for their corporate responsibility.

Data per share

Dividend policy

SEB strives to achieve long-term dividend growth without
negatively impacting the group’s targeted capital ratios.

The annual dividend per share shall correspond to 40 per cent
or more of earnings per share. Each year’s dividend is assessed
in the light of prevailing economic conditions and the group’s
earnings, growth possibilities, regulatory requirements and
capital position.

Dividend

The Board of Directors proposes to the Annual General Meeting a
dividend of SEK 5.75 (5.50) per Class A and Class C share respec-
tively for 2017, which corresponds to a 77 per cent (113) dividend
payout ratio. Excluding items affecting comparability, the divi-
dend payout ratio was 70 per cent (75). The proposed record
date for the dividend is 28 March 2018. If the Annual General
Meeting resolves in accordance with the proposal, the share

The largest shareholders 31 December 2017

2017 2016 2015 2014 2013

Basic earnings, SEK 7.49 4.88 757 8.79 6.74
Diluted earnings, SEK 7.46 4.85 753 873 6.69
Shareholders’ equity, SEK 66.42 6500 6511 6147 56.33
Net worth, SEK 7484 73.00 7209 6813 6210
Cash flow, SEK 13.59  19.02 1.28 —6198 —19.66
Dividend per A and
Cshare, SEK 575" 550 525 475 400
Year-end share price 2), SEK

per Class A share 96.30 9555 8940 9955 8480

per Class C share 9605 9520 8885 9765 7990
Highest price paid 2, SEK

per Class A share 10900 9975 111.50 100.60 85.10

per Class Cshare 10990 10110 M250 9910 80.30
Lowest price paid 2, SEK

per Class A share 94.05 6775 8345 8225 5570

per Class Cshare 9515 7035 8375 7745 5320
Dividend as a percentage of
earnings (payout ratio) % 767 12.8 69.4 54.0 59.3
Dividend yield, % 6.0 5.8 59 4.8 4.7
P/E (share price at
year-end/earnings) 12.8 19.6 1.8 1n.3 12.6
Number of outstanding
shares, million

average 2167.6 21776 271912 2186.8 2,190.8

atyear-end 21670 21690 2193.3 21887 2]179.8

1) Asproposed by the Board of Directors.  2) Source: Nasdaq Stockholm.
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. Share
Of which Shar? of of votes %
No. of ClassC capital

shares shares % 2017 2016
Investor 456,198,927 4,000,372 20.8 20.8 20.8
Alecta 141,937,500 6.5 6.5 71
Trygg Foundation 114,673,802 52 5%5 6.0
Swedbank Robur
Funds 102,838,285 47 47 4.3
AMF 78,212,406 3.6 3.6 39
BlackRock 46,151,913 231 21 21 1.7
SEB Funds 33,380,243 1.5 1.5 1.8
SEB’sown
shareholding 27125923 1.2 1.2 12
Vanguard 27114,487 60,152 1.2 1.2 1.2
Nordea Funds 26,494,921 1.2 1.2 1.0
Fourth Swedish Natio-
nal Pension Fund 25,008,002 11 1.2 1.2
XACT Funds 23,298,529 11 11 1.0
First Swedish National
Pension Fund 22,773,696 1.0 1.0 0.8
Didner & Gerge Funds 20,428,514 09 09 09
AFA Insurance 14,620,930 0.7 0.7 0.8

Source: Euroclear and Holdings

Different voting power of Class A shares (voting power 1) compared to Cshares
(voting power 0.1) gives differences in share of votes vs. share of capital.
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SEB share and shareholders

will be traded ex-dividend on 27 March 2018 and dividend
payments will be disbursed on 4 April 2018.

Dividend yield and total shareholder returnin 2017
The dividend yield, i.e. the dividend in relation to the share price
for 2017, was 6.0 per cent (5.8) based on the proposed dividend.
Total shareholder return (TSR) —i.e. share price development
and reinvested dividends per share — was 6 per cent for 2017 (14).

Share price development
SEB Class A share Index 1January 2013=100

300

250

200

150

100 sl
Y/~ — SEBClass A

50 shares
— OMXS30
i — MsCI Eurc;(— SEB’s Annual General Meeting
OIS SEB has approximately 269,000 shareholders. Around 172,000
2013 2014 2015 2016 2017 Index ’ ’
of them own less than 500 shares, while 112 hold more than
1,000,000 shares, accounting for 82 per cent of the capital and
votes. The shareholders’ influence is exercised at General
Meetings of Shareholders, the bank’s highest decision-making
Shareholder structure Per cent body.

Percentage holdings of equity on 31 December 2017
1,364 persons were in attendance at the AGM 2017

The main resolutions made at the AGM were:

« approval of the dividend of SEK 5.50 per share

o decrease of the number of directors to eleven

o re-election of ten directors and election of one new director

Swedish shareholders 74 « re-election of Marcus Wallenberg as Chairman of the Board
W Institutions and foundations 62 « re-election of PricewaterhouseCoopers as auditor

Private individuals 12 » adoption of guidelines for remuneration of the President and
B Foreignshareholders 26 the other members of the GEC

« approval of two long-term equity programmes

« issuance of a mandate to the Board concerning the acquisition

The majority of the banks 268,561shareholders are private individuals with small and sale of own shares for SEB’s securities business, for the

holdings. The ten largest shareholders account for 48 per cent of capital and votes. long-term equity programmes and for Capital management

Source: Euroclear and Holdings purposes

« issuance of a mandate to the Board to resolve on the issuance
of convertibles.

»» The minutes from the AGM are available on sebgroup.com

Analysts’ recommendations 2017

Q12017 Q22017 Q32017 Q42017

M Buy 8 M Buy 7 M Buy 4 B Buy 6

B Hold 6 B Hold 8 B Hold 9 B Hold 7
Sell 2 Sell 3 Sell 5 Sell 4

Total 16 Total 18 Total 16 Total 17

Around 30 equity analysts are covering SEB’s development. Apart from the quarterly press conferences, SEB each year arranges a number of meetings with analysts and inve-
storsinorder to clarify the bank’s development and answer questions. A summary of some of the analysts’ recommendations is published via news agencies every quarter.

1) Therecommendations were given before the presentation of SEB’s Annual Accounts for 2017. Source: SME Direkt
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The yearinfigures

Income statement
and balance sheet

The net profit for the year is presented in the income state-
ment as the net of income and expenses and after credit
losses and tax. The business volumes are reported both
on- and off the balance sheet.

INCOME STATEMENT SEKm
Change,
2017 2016 %
Netinterestincome 19,893 18,738 6
Net fee and commission income 17,725 16,628 7
Net financialincome 6,880 7,056 -3
Net otherincome 1112 829 34
Total operatingincome 45,609 43,251 5
Staff costs —14,025 —14,422 -3
Other expenses —6,947 —6,619 5
Depreciation, amortisation and
impairments of assets —964 =771 25
Total operating expenses -21,936 -21,812 1
Profit before credit losses 23,672 21,439 10
Gains less losses from tangible
and intangible assets —162 —-150 8
Net credit losses —808 -993 -19
Operating profit before
items affecting comparability 22,702 20,296 12
Iltems affecting comparability -1,8961 -5,4292) -65
Operating profit 20,806 14,867 40
Income tax expense 4562 —4,249 7
Net profit 16,244 10,618 53

1) Adividend from Visa Sweden amounted to SEK 494m, with no tax effect. A transfor-
mation of the German operations caused redundancy, excess premises and pension
related costs that amounted to SEK 1,412m in total. Certain IT-assets were written of f
atacost of SEK 978m, with a positive tax effect of SEK 215m.

2) SEB'sholdingsin Visa Europe in the Baltic countries were sold at a gain of SEK 520m,
with a tax cost of SEK 24m. Restructuring activities and a write-down of intangible
IT-assets resulted in an expense of SEK 615m, with a positive tax effect of SEK 101m.
Areorganisation led to animpairment of goodwill amounting to SEK 5,334m.
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The income statement described

Operating income

Net interest income consists mainly of the difference between
income from lending and expenses associated with deposits and
borrowings. Banks’ interest margins differ in various markets,
mainly due to varying maturities and risks. Changes in the margins
as wellasin the volumes of customer deposits and lending have a
major bearing on netinterest income. In addition, net interest
income is affected by the return on holdings of interest-bearing
securities and interest expense on the bank’s issued securities
used to fund the operations. Regulatory fees for financial stability
purposes are also reported as netinterestincome.

Net fee and commission income, which includes commissions
from various services such as lending, advisory services, pay-
ments, cards and equity trading has long been a larger source of
revenue for SEB than for other Swedish banks. Thisis because
SEB works to a greater extent with services for large corpora-
tions and wealth management. This line item includes fees from
assetsunder management and custody.

Net financial income includes both realised gains and losses
associated with sales of equities, bonds and other financial
instruments, and unrealised changes in the market value of secu-
rities. The trend in the financial markets plays a great role in this
context. Thisitem also includes earnings from foreign exchange
trading.

Other income, net, includes certain capital gains, dividends,
hedges and other items.

Operating expenses

The largest operating expense consists of staff costs for the
Bank’s some 15,000 employees. Other operating expenses consist
primarily of IT costs, consulting costs and costs for premises.
Depreciation and impairments of assets pertain to IT costs, for
example, which are spread over several years. To ensure a
competitive and efficient cost base the bank operatesunder a
cost cap of SEK 22bn.

Items affecting profitability

Itemsin the income statement that are unlikely to reoccur are
summarised in order to make comparisons of the underlying
result easier ),

Net credit losses

Credit losses consist of incurred losses as well as provisions for
probable losses, where SEB has determined that the customer
likely will be unable to fulfil the payment obligations. Any
recoveries have a positive impact on net credit losses.

Net profit

Net profit for the year forms the basis for calculating earnings
per share and the proposed dividend to the shareholders.
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The result
for 201/

Operatingincome SEKm SEK
45.6
L ]
40,000 . l l billion
30,000
20,000 EEE .. M Netotherincome
B Net financialincome
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Net fee and
commissionincome
0 B Netinterestincome
2015 2016 2017
Net credit losses SEKm SEK
1,200 million
900
600
300
0

2015 2016 2017

Operating income

Netinterestincome increased by 6 per cent to SEK 19,893m.
Both lending volumes and margins contributed to the improve-
ment. The unusually low interest rates affected net interest
income negatively. Interest expenses included regulatory fees
for financial stability purposes at an amount of SEK 1,798m.

Net fee and commission income was 7 per cent higher year-
on-year and amounted to SEK 17,725m. There was a general
increase across most product areas.

Net financialincome decreased by 3 per cent to SEK 6,880m.
The financial markets were much calmer than 2016 and customer
were less active in risk management.

Net otherincome increased by 34 per cent to SEK 1,112m.
This result consists mainly of capital gains, dividend income
and hedge accounting effects.

Operating expenses

Operating expensesincreased by 1 per cent to SEK 21,936m,
in line with the bank’s cost cap. The existing cost cap will be
unchanged at SEK 22bn through 2018.
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Total items affecting comparability”) amounted to SEK -1,896m.
In 2016 the total was SEK -5,429m.

Net credit losses decreased by 19 per cent to SEK 808m. The
asset quality continued to be high.

Income tax expense was 7 per cent higher than 2016 and
amounted to SEK 4,562m. Some of the items affecting compara-
bility had a tax impact. The corresponding tax rate was 22 per
cent, in line with SEB’s expected tax rate.

Profit and dividends

Operating profit before items affecting comparability increased
by 12 per cent to SEK 22,702m. Including items affecting compa-
rability, operating profit amounted to SEK 20,806m and net profit
increased by 53 per cent to SEK 16,244m. The Board of Directors
proposes a dividend of SEK 5.75 per share to be distributed to the
shareholders.

1) Seenotesland2onp.31.
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Balance sheet
described

Simply put, traditional banking is a matter of helping to move
capital between customers with a surplus of capital and custo-
mers in need of borrowing. Customers’ needs vary widely with
respect to amounts, maturities and other terms. Inits role as an
intermediary, SEB can use for instance household savings and
short-term deposits for corporate and long-term mortgage

lending. Due to the large number of accounts with varying maturi-

ties, savings and deposits serve as a stable source of funding.

Assets
Loans to the public and to credit institutions account for more
than half of total assets. Another large item is debt securities.

Financial assets at fair value consist of the bank’s trading position

in equities, debt and derivatives and are largely short-termin
nature. Insurance assets are held to meet the future obligations
to the policy holders.

Liabilities and equity

The main items are liabilities to credit institutions and deposits
and borrowings from the public. In addition, debt securities are
issued by SEB for funding purposes. Financial liabilities are part
of the bank’s trading position. The liabilities to policyholders are

The yearinfigures

Development
in 2017

Total assets at 31 December 2017 were SEK 2,560bn,
adecrease of SEK 61bn.

Assets

Loans to households and companies increased by around

SEK 46bn. Small and medium-sized companies in Sweden and
the Baltic countries increasingly demanded lending services.
Household loans in Sweden and the Baltic countries also increa-
sed. Demand from large corporations for traditional lending
was limited. Other assets includes the assets of SEB Pension,
the Danish insurance subsidiary which SEB has entered into an
agreement to divest to Danske Bank.

Liabilities

Deposits from private individuals increased by SEK 23bn and
corporate deposits increased by SEK 40bn. Debt securities
issued and subordinated debt decreased in line with funding
needs. Other liabilities contains the liabilities of SEB Pension.

Equity
The net profit for 2017 increased equity by SEK 16bn. The
dividend for 2016 that was paid in 2017 decreased equity

met by insurance assets. Shareholders’ equity consists of the
share capital, capital contributions and retained earnings.

Assets under management and custody
Both assets under management and custody are primarily

booked off-balance sheet.

by SEK 11.9bn.

Assets under management and custody
Total assets under management amounted to SEK 1,830bn.
Assets under custody amounted to SEK 8,046bn.

BALANCE SHEET
Assets Sekm  Liabilities and equity SEKm
2017 2016 2017 2016
Central banks 190,000 217,808 Deposits from centralbanks 44,243 54,393
Lending 34,660 49,231  Creditinstitutions 44,103 64,616
Repos 56 914 Repos 730 855
Debtinstruments 0 382 peposits from credit institutions 44,833 65,471
Loans to other creditinstitutions 34,715 50,527  Public administration 16,834 35,696
Public administration 34,500 27956  Privateindividuals 300,318 276,724
Private individuals 576,282 549175 Corporate 681,685 648,869
Corporate 818,760 797,640 Repos 5,883 739
Repos 42,230 63,524 Deposits and borrowings from the public 1,004,721 962,028
Debtinstruments 13,030 14,724 Ljabilities to policyholders 303,202 403,831
Loans to the public 1,484,803 1,453,019  Commercial paper and certificates 83,069 126,480
Debtinstruments 109,513 122192 Longterm debt 530964 542,400
Equity instruments 48,371 40,524 Debt securities issued 614,033 668,880
Derivatives 104,868 212,355  Debt securities 10,809 9549
Insurance assets 313,203 410155 Equity instruments 14,228 10,072
Financial assets at fair value 575,955 785,026  Derivatives 89,275 193,875
Debtinstruments 25,824 52,698  Financial liabilities at fair value 114,313 213,496
Equity instruments 1952 3,049 Other liabilities 257,935 70,852
Available-for-sale financial assets 27,776 35,747  Subordinated liabilities 32,390 40,719
Tangible and intangible assets 12,052 20,158  Total equity 143,925 140,976
Other assets 234,295 58,361  Totalliabilities and equity 2,559,596 2,620,646
Total assets 2,559,596 2,620,646

SEB Annual Review 2017
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Risk

Managing risk

in SEB

A bank’s fundamental role from a financial perspective is to intermediate transfers of
money between companies and private individuals who want to borrow, invest, save or
make payments. SEB must manage the risks that arise in connection with those activities.

SEB accepts risk to create value for customers and shareholders
and risk management is necessary for the bank’s long-term prof-
itability. In SEB risk management is based on the Board’s view on
risk tolerance and the operational responsibility lies with the
President.

Banks hold capital to cover their risks. At year-end 2017, SEB’s
capital was 19.4 per cent of the measured risks. This is one of the
highest capital ratios among European banks.

High asset quality

The credit portfolio was stable during the year and amounted to
SEK 2,151bn. There was growth mainly within Swedish household
mortgages and housing co-operative associations, as well as
within both private and corporate lending in the Baltic countries.
Asset quality in the overall credit portfolio was high and the
credit loss level was 0.05 per cent of the loan volumes.

Risk profile The Board of Directors decides on the overarching risk tolerance. The President is responsible for optimising the
risk profile within to the Board’s risk tolerance and capital adequacy targets and to manage SEB’s risks overall.
Board’srisk tolerance statementsin brief
SEB shall: Comment

Credit risk Have a robust credit culture based on long- « SEB has a well-balanced credit portfolio with main exposure

and asset term relationships, knowledge about the to Nordic large corporates and households in Sweden.

quality customers and focus on their repayment « Asset quality remains strong with low credit losses. Over
ability. This will lead to a high quality credit the past ten years, which includes the Baltic crisis, annual
portfolio. credit losses have averaged 0.17 per cent of lending.

Market risk Achieve low earnings volatility by generat- o SEBtakes market risk in customer-driven trading activity
ing revenues based on customer-driven andinits liquidity portfolio. Generally, SEB’s market risk is
business. low.

« Interestrate risk arises due to mismatchesinrates and
maturities in the bank’s assets and liabilities, and is managed
by the Treasury function.

Operationaland  Strive to mitigate operational risks in all » SEB has historically reported operational losses below
reputationalrisk  business activities and maintain the bank’s European peer average.
reputation. « Managing and mitigating IT and cyber risks s a key priority to
ensure secure and available information, services and prod-
uctsfor customers.
Liquidity Have a soundly structured liquidity posi- o SEB’s primary funding sources are customer deposits and
and funding tion, a balanced wholesale funding depen- wholesale funding.
risk dence and sufficient liquid reserves to meet « The funding base is diversified in terms of maturities and
potential net outflows ina stressed scenario. currencies to ensure that payment obligations are met as
they fall due.
Aggregated Maintain satisfactory capital strengthin » SEBisstrongly capitalised in relation to regulatory capital
risk and order to sustain aggregated risks, and requirements, internal targets and peers.
capitaladequacy ~guarantee thebank’slong-termsurvivaland -, The aimis to hold capital adequacy of around 150 basis

its position as a financial counterparty, while
operating safely within regulatory require-
ments and meeting rating targets.
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Risk

Credit portfolio, development by sector SEK bn
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Corporates Households Real estate Housing co-operative  Public administration Banks
management associations
Cyber security
Reliable and secure services and products are a key priority for help limit a potential problem to one system only. SEB’s approach
SEB. Inits “always open” ambition, the bank is working onseveral ~ to meeting cyber and other security threats is to prioritise techni-
measures to reduce and prevent the risk of downtime. Among cal protection and to raise awareness and knowledge among

other things, firebreaks are built in to the IT infrastructure, which both employees and customers.

SEB’s key risk development Peeraverage?)
5-year
Measurement averagel) 2017 Comment Measurement 2017
Credit portfolio (SEK bn) 2,063 2,151  Totalloans, leasing and other con-
tingent credits.
Net credit loss level (%) 0.07 0.05  Thelevel of creditlosses in rela- Net credit loss level (%) 0.10

tion to the credit exposure.

Trading VaR average (SEK m) 112 91  Astatistical measure forthe high-  Trading VaR average ®) (SEK m) 149
estloss that can be expectedina
ten-day period.

Operational losses 2) fincome (%) 0.58 0.45  Operationalrisk losses inrelationto  Operational losses 2)/income (%)  0.72
operating income.
Liquidity coverage ratio (%) 127 145  Funds should be sufficient to cover Liquidity coverage ratio 3) (%) 151

short-term payments. The require-
mentis above 100 per cent.

Risk exposure amount (SEK bn) 605 611  Risk-weighted business volumes.

Common equity tier 1 ratio (%) 17.7 19.4  Capital available to cover future Common equity tier 1 ratio (%) 20.2
losses —in relation to the exposure
amount.

1) The number of measuring points during the period vary  4) Danske Bank, SHB, Nordea, Swedbank and DNB
2) Fourth quarter 2016—third quarter 2017, ORX 5) Danske Bank, SHB, Nordea and Swedbank. Average VaR recalculated to 10-day 99% confidence interval
3) Calculated according to the Swedish FSA’s method (SHB, Nordea and Swedbank)
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Corporate Governance

Chairman’s statement

Ten years after the financial crisis started to spread, o

a number of global trends have reshaped the bank-
ing industry. A new regulatory framework has contributed
to a more transparent and resilient financial system. Un-
precedented expansionary monetary policy has supported
the real economy, even though negative interest rates and an
abundance of liquidity have distorted risk return rewards.
Digitalisation and the rapid technological development are
changing customer behaviours. In addition, banks have
increasingly acknowledged their role in the shift towards
amore sustainable world. These trends impacted the
Board’s work during the past year, which was extra-
ordinarily intense with 25 meetings.

The Board has now worked together with our new CEO,
Johan Torgeby, for close to a year. Johan Torgeby and his
management team have taken several initiatives to speed
up the transformation of the bank, among other things to
develop a more data-driven culture and broaden the set
of competences in SEB.

SEB’s strategic direction remains. We maintain our
financial targets and the bank has a solid capital position.
In 2017 total shareholder return reached six per cent.
Our ambition is higher. We are determined to work relent-
lessly for the best interests of our customers, so that you
as shareholders can expect an attractive and sustainable
return also over the long term.”

Stockholm, February 2018
Marcus Wallenberg
Chairman of the Board

Main governing bodies of SEB

The President and
Group Executive Committee
The President and CEO is responsible for
administrating the group’s business,
including risk management, in accordance
with the strategy and policies established
by the Board. To safeguard the interests of
the group, the President consults with the
Group Executive Committee (GEC) on
matters of major or principalimportance.
The GECis presented onp. 37.
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Board of Directors
The Board of Directors has overarching
responsibility for SEB’s organisation,
management and operations. Important
issues handled by the Board include the
macroeconomic situation, the bank’s finan-
cial and risk position, capital and liquidity
situation, remuneration, succession plan-
ning and compliance as well as interim
and annual reports.

The Board is presented on p. 38—39.

The General Meeting
The General Meeting of Shareholdersis
the highest decision-making body, which
among other things appoints the members
of the Board and the bank’s auditor. All
registered shareholders have the right to
participate at the Annual General Meeting
and vote for their shares.

See information on the share p. 29—30.
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Group Executive Committee

Group Executive Committee  #...  oumscoey

Position since Born related persons’ shareholdings?)

. ) 5,567 Class Ashares, 73,729 sr
B Jonan Torgeby President and CEO since 2017 2009 1974 and 81,247 csr.
. ) 54,998 Class Ashares, 68,297 sr
ﬂ Magnus Carlsson Deputy President & CEO since 2014 1993 1956 and 158,801 csr.
B Magnus Agustsson Chief Risk Officer since 2017 2009 1973 8,744 Class A shares, 1,448 srand 30,890 csr.
. 10,343 Class A shares, 22,683 sr
Jeanette Almberg Head of Group Human Resources since 2016 2008 1965 and 38,537 csr.
) Executive Vice President. Head of the Large Corpo-
B Joachim Alpen rates & Financial Institutions division since 2017 2001 1967 612 Class A shares, 113,999 srand 78,347 csr.
Executive Vice President, Chief Financial Officer 60,968 Class A shares, 124,711 sr
B Jan Erik Back cince 2008 2008 1961 and 168985 csr.
Head of Group Communications and Group Marketing
Viveka Hirdman-Ryrberg  since 2009.Chairman of the Corporate Sustainability 1990 1963 62,761Class Ashares, 43,653 sr
: and 56,237 csr.
Committee.
ﬂ Martin Johansson Head of Business Support since 2011 2005 1962 236 Class Ashares, 46,255 srand 139,219 csr.
) Executive Vice President, Co-head of the Corporate
ﬂ Christoffer Malmer & Private Customers division since 2016 20Mm 1975 59,321 Class A shares and 74,437 csr.
Head of the Life & Investment Management 54,675 Class A shares, 60,652 sr
@ David Teare division since 2017 2006 1965 and758Mcsr
Executive Vice President, Co-head of the Corporate & 104,218 Class A shares, 56,913 sr
i Mats Torstendahl Private Customers division since 2016 2009 1961 and 168,046 csr.
m Riho Unt Head of the Baltic division since 2016 2001 1978 43,485 Class Ashares, 7,336 srand 32, 617 csr.
Additional members
) 50,800 Class A shares,
Johan Andersson Country Manager SEB Germany since 2016 1980 1957 29 Class C shares and 747 csr.
Country Manager 179 Class A shares, 17,493 sr,
Peter Holtermand SEB Denmark since 2002 1997 1963 32,415 csrand 53,524 cps.
) . ) ) 5,598 Class A shares, 28,386 sr
B RrRasmus Jarborg Chief Strategy Officer since 2015 2008 1976 and 60153 csr.
, Country Manager 119,847 Class A shares, 22,924 csr
@ MarcusNysten SEB Finland since 2010 1998 1960 and 37,583 cps.
. Country Manager 52,900 Class A shares, 30,456 csr
William Paus SEBNorway since 2010 1992 1967 and 32,029 cps.

1) Abbrevationsin the table: sr = share rights, csr = conditional share rights, cps = conditional phantom shares
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Board of Directors

Position
Year elected
Born

Education

Other assignments

Own and closely related
persons’ shareholdings

Position

Year elected
Born

Education

Board of Directors

Marcus Wallenberg Sven Nyman Jesper Ovesen Johan H. Andresen
Chairman since 2005 Vice Chairman since 2017 Vice Chairmansince 2014 Director

2002 2013 2004 20M

1956 1959 1957 1961

B.Sc. (Foreign Service)

B.Sc. (Businessand Econ.)

B.Sc. (Econ.) and MBA

B.A. (Government and Policy
Studies) and MBA

Chairman of Saab and FAM. Vice
Chairman of Investor. Director of
AstraZeneca Plc., Temasek Hold-
ings Ltd and the Knut and Alice
Wallenberg Foundation.

Chairman of RAM Rational Asset
Management. Director of RAM
ONE, Ferd AS (Norway), Nobel
Foundation’s Investment
Committee, Stockholm School of
Economics, Stockholm School of
Economics Association and of
Axeland Margaret Ax:son
Johnson’s Foundation.

Director of Sunrise Communi-
cation Group AG (Switzerland),
Lundbeck A/S (Denmark) and
ConvaTec Group Plc. (UK).

Owner and Chairman of Ferd AS
(Norway). Chairman of Council
on Ethics for the Government
Pension Fund Global (Norway).
Director of SWIX Sport AS
(Norway), NMI-Nordic Micro-
finance Initiative and Junior
Achievement Europe.

753,584 Class A shares and
720 Class Cshares

10,440 Class A shares and
10,200 Class Cshares

25,000 Class A shares

100,000 Class A shares

—
Helena Saxon Johan Torgeby Sara Ohrvall
Director Director (President and CEO) Director
2016 2017 2016
1970 1974 1971
M.Sc. (Business and Econ.) B.Sc. (Econ.) M.Sc. (Econ.)

Other assignments

Own and closely related
persons’ shareholdings
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CFO at Investor. Director of
Swedish Orphan Biovitrum.

Director of the Swedish Bankers’
Association and of the Institute of
International Finance.

Director of Investor, Bonnier
News, Bonnier Books and
Bisnode.

12,500 Class A shares

5,567 Class Ashares, 73,729
share rights and 81,247
conditional share rights

1150 Class A shares

Urban Jansson, Birgitta Kantola and Annika Falkengren left the Board in connection with the AGM 2017.
Johan Torgeby was elected new member of the Board.
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Signhild Arnegéard Hansen

Board of Directors

Samir Brikho Winnie Fok Tomas Nicolin
Director Director Director Director
2010 2013 2013 2009
1960 1958 1956 1954

B.Sc. (Human Resources) and journalism

studies

M.Sc. (Engineering, Thermal Technol-
0gy):

Bachelor of Commerce.

B.Sc. (Econ.) and M.Sc. (Manage-
ment)

Chairman of SnackCo of America Corp.

Vice Chairman of the Swedish-American

Chamber of Commerce (SACC) (USA).
Director of Magnora, SACC New York,
Business Sweden, ESBRI and King Carl
XVIGustaf’s Foundation for Young
Leadership.

UK Business Ambassador.
Co-Chairman of the UK-UAE Business
Council and the UK-ROK CEO Forum.
Member of Advisory Boards of Stena.
Chairman of the Step Change Charity.

Director of Volvo Car Corporation,
G4S ple (UK). Member of the Invest-
ment Committee of HOPU Invest-
ments Co, Ltd. (Asia), senior advisor
to FAM and WFAB.

Chairman of Centre for Justice. Direc-
tor of Nordstjernan, Nobel Founda-
tion and Axeland Margaret Ax:son
Johnson’s Foundation. Member of
the Investment Committee of Niam
Property Fund.

5,387 Class A shares

Oshares

3,000 Class Ashares

66,000 Class A shares

Anna-Karin Glimstrom

Hakan Westerberg

o

Annika Isenborg

Charlotta Lindholm

Director,
appointed by the employees.

Director,
appointed by the employees.

Deputy Director,
appointed by the employees.

Deputy Director,
appointed by the employees.

2016

201571

2016 2

2015

1962

1968

1967

1959

University studies in mathematics,
statistics and law.

Engineering logistics.

University studiesin working
environment.

LLB

Chairman of Financial Sector Union of
SEB group and Financial Sector Union
Western section in SEB, Director

EB-SB Fastigheter and EB-SB Holding.

Chairman of the Association of
University Graduates at SEB.

First deputy Chairman of Financial
Sector Union of SEB and Financial
sector union regional club Group
Operations of SEB.

Vice Chairman of the Association of
University Graduates at SEB. Direc-
tor of the Foundation of Alma
Detthows.

O sharesand
805 conditional share rights

3,748 Class A sharesand
805 conditional share rights

179 Class A shares and
1,610 conditional share rights

5,001 Class Ashares and
805 conditional share rights

1) Deputydirector 2011-2014 2) Deputy director 2014
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Calendar

2017 Annual Accounts 31January 2018 T L Corporate website

Annual Report 5 March 2018 g . Financial information, publications
Annual General Meeting 26 March 2018 and other information regarding
Interim report January —March 30 April 2018 SEBis available at

Interim report January —June 17 July 2018 » sebgroup.com

Interim report January —September 25 October 2018

Seatanatitly _1{ w*

Cretrearw

Annual Report Annual Review Interim reports and fact book Capital Adequacy Sustainability
Information on SEB’s An abbreviated version  Quarterly reports on SEB'’s financial position and Risk Manage- Overview

business, strategy, of the Annual Report. and results with more details in the fact books. ment Report Annual generalinfor-
risk management and (Pillar 3) mation on SEB’s sustain-
corporate governance. Disclosure on ability approach and
Detailed information capitaladequacy performance. Includes
on SEB’s financial and risk manage- highlights for 2017, the
position and results. mentinaccordance Global Reporting Initia-
Includes SEB’s with regulatory tive (GRI) Index and
Sustainability Report. requirements. Fact Book.

New shareholders are automatically offered a subscription of the ~ Subscribe to a digital version of the Interim Reports and the Fact
Annual Report or the Annual Review. Order printed copies of the Books (pdf) at »» sebgroup.com/press
Annual Report and the Annual Review at Wb sebgroup.com/ir

Annual General Meeting

The Annual General Meeting will be held on Monday 26 March 2018 at 1 pm (CET)
at Stockholm Concert Hall, Hotorget, Stockholm, Sweden.

A notice convening the Annual General Meeting, including an agenda, is available on
sebgroup.com

Shareholders who wish to attend the Annual General Meeting shall at the latest on
Tuesday 20 March 2018:
— beregistered in the shareholders’ register kept by Euroclear Sweden AB, and
— have notified the bank in either of the following ways:
» by telephone 0771231818 (+46 7712318 18 from outside Sweden)
between 9 amand 4.30 pm (CET) or
»» atsebgroup.comor
» inwriting to the following address: Skandinaviska Enskilda Banken
c/o Euroclear Sweden, Box 191,101 23 Stockholm, Sweden

Dividend
The Board proposes a dividend of SEK 5.75 per share for 2017.

Wednesday 28 March 2018, is proposed as record date for the dividend payments. If the Annual General Meeting resolves
in accordance with the proposal, the share will be traded ex-dividend on Tuesday 27 March 2018 and dividend payments are
expected to be distributed by Euroclear Sweden AB on Wednesday 4 April 2018.
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Welcome to SEB!

Our visionis to deliver world-class service to our customers. We assist 2,300 large
corporations, 700 financial institutions, 274,000 small and medium-sized companies
and 1.4 million private individuals with advice and financial solutions.

In Sweden and the Baltic countries, we offer comprehensive financial advice and

a widerange of financial services. In Denmark, Finland, Norway, Germany and the
United Kingdom, we have a strong focus on a full-service offering to large corporate
and institutional customers.

The international scope of the operationsiis reflected in SEB’s presence in some
20 countries with 15,000 employees.

We have a long-term perspective in all of our operations and contribute to the
development of markets and communities.

Head office

Postal address SEB, SE-106 40 Stockholm, Sweden
Visiting address Kungstradgardsgatan 8, Stockholm, Sweden
Telephone +46 771621000

Contacts

Jan Erik Back" Viveka Hirdman-Ryrberg
Chief Financial Officer Head of Group Communications
Telephone: +46 8 2219 00 and Group Marketing
E-mail: janerik.back@seb.se Telephone: +46 8 763 85 77

E-mail: viveka.hirdman-ryrberg@seb.se
Jonas Séderberg? Malin Schenkenberg
Head of Investor Relations Financial Information Officer
Telephone: +46 87638319 Telephone: +46 8 763 95 31
E-mail: jonas.soderberg@seb.se E-mail: malin.schenkenberg@seb.se

1) Asof1May 2018, Masih Yazdi assumes the position of Finance Director
(telephone +46 72 023 9458, e-mail: masih.yazdi@seb.se)

2) Asof 1April 2018 Christoffer Geijer assumes the position of Head of Investor Relations
(telephone + 46 8 506 23198, e-mail: christoffer.geijer@seb.se)

Skandinaviska Enskilda Banken AB’s corporate registration number: 502032-9081
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